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39.—Adjusted Index Numbers of Retail Sales Based on Monthly Reports of Depart­
ment and Chain Stores, by Kinds of Business, January, 1933, to December, 1935. 

NOTE.—The indexes are compiled from the returns of 37 departmental organizations and 169 chain 
companies operating more than 3,300 stores. The indexes are adjusted for variations in number of stores 
operated, for number of business days in each month and for seasonal variations. 

(Average for 1930=100.) 
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Motion Picture Statistics.—The motion picture has become the most 
popular form of public entertainment and the business of satisfying the demand for 
such amusement has assumed a corresponding importance. In 1930 the expenditure 
on motion picture entertainment (exclusive of amusement taxes) was $3.77 per capita 
in Canada. By 1934, due to reduced patronage and lower prices of tickets, the per 


